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half the seasonal monthly require- 
ments of the Florida frozen juice con- 
centrate industry. 

The Reynolds aluminum cans will 
be priced competitively with con- 
tainers made of double-reduced or 
“thin” tinplate in both the six and 
twelve ounce sizes. 


GREEN GIANT TO MAKE 
OWN CANS IN WISCONSIN 


The Green Giant Company and its 
subsidiary, Producers Container Com- 
pany, will install a single line can 
making plant in the firm’s Rigon, 
Wisconsin, warehouse, according to 
an item in the Wisconsin Canners As- 
sociation Bulletin. It will be the first 
can making plant installed in Wis- 
consin by a vegetable processor. If 
carried out on schecule, cans will be 
available for the 1963 pack. 

Proposed installation will be the 
second of its type installed by Pro- 
ducers Container. The first was in 
Buhl, Idaho, with cans from that lo- 
cation first being utilized during Green 
Giant’s 1961 corn pack. 

The Misconsin operation will re- 
ceive tinplate from Producer's Savage, 
Minnesota, plant. Preliminary prepa- 
ration of the metal such as coating, 
will be done at Savage, and can ends 
also wil be produced there for use 
at Ripon. 

The Wisconsin plant will be capable 
of processing upwards of 100 million 
cans a years with space alloted for 
future expansion. A new warehouse is 
to be constructed on the site, to pro- 
vide space for storage of both empty 
and filled cans. 


REYNOLDS ENTERS CAN 
BUSINESS 

Reynolds Metals Company an- 
nounced this week that it will manu- 
facture finished aluminum cans for 
frozen citrus juice concentrates and 
sell them directly to packers. 

Three can-assembly lines with a 
combined monthly capacity of 30,000,- 
000 cans will be operating during the 
next Florida juice packing season, 
mid-December through June, accord- 
ing to Richard S. Reynolds, Jr., presi- 
dent. Installation will be at a Florida 
site to be announced later. 

Lithographed aluminum sheet and 
fabricated can ends for the assembly 
operation will be produced on the 
firm's can stock facilities at Listerhill, 
Ala. Reynolds has been processing. 
fabricating and lithographing alumi- 
num can stock for more than a year 
to supply can assembly lines installed 
at Florida juice packing plants of 
Minute Maid, Birds Eye and Winter 
Garden. 

“We consider this move necessary 
to insure a supply of finished alumi- 
num juice cans priced on the basis of 
raw materials economics,” Mr. Reyn- 
olds said. “It supplements our in- 
plant can assembly program by pro- 
viding a realistically priced source of 
supply for the small packer who pre- 
lers to purchase finished cans rather 
than assemble them himself. Any 
Floris juice concentrate packer now 
can teke his choice between in-plant 
can asembly and purchase of cans 
from.) outside source with assurance 
that e-her way, he can get aluminum 
cans }: ‘ced at a realistic level. 


“Ov plant also wil provide valu- ILER NAMFD NAWGA 
able -arby technological service to PRESIDENT 
custo’ vs who assemble their own Normal P. Iler, general manager of 
cans, shift development work Creasey Company of Louisville, Ken- 
from cir plants to ours, and serve tucky, was named President of the 
iter of aluminum can know- National-American Wholesale Grocers 
how { rthe entire Florida citrus in- Association at its mid-year meeting. 
dustry he said. Mr. Iler wil be installed at the An- 
Fo: can assembly lines now are nual Convention to be hel din Chi- 
operas in the plants of Florida cago in March 1962. 
Juice _kers, all using aluminum can Mr. Iler is largely responsible for 
parts : »plied by Reynolds. The com- the organization of Creasey’s volun- 
bined ‘onthly capacity of these four tary groups, which operate under the 


banners Gateway Supermarkets, Key 
Markets and Giant Food Stores. 


and te three to be operated by 
Reyno ‘sis 70,000,000 cans, about 


| Editorial 


CONVENTION SITE—Vote Now 
or Forever Hold your Peace—If there 
is any one question on which just 
about everyone has an opinion, it con- 
cern’s where the Convention ought 
to be held. It is easily the most con- 
troversial issue in the industry. 


As most everyone reading these 
lines knows by now, both the National 
Canners Association and Canning 
Machinery & Supplies Association, are 
asking their members to vote on future 
locations. Hurriedly, we remind you 
that 1963 is at least tentatively set 
for Chicago (we had thought it was 
all set), and voters are given a choice 
of only two locations for 1964—Las 
Vegas or San Francisco. 

It isn’t at all too early to get an 
expression on 1965, 1966 and 1967. 
The eight locations listed offer a wide 
choice—Atlantic City, Chicago, Dallas, 
Miami Beach, New York, Philadel- 
phia, Portland, and St. Louis. Being 
a Baltimorian and’ noting that this 
great city will have incomparable con- 
vention facilities by 1965, we naturally 
wonder why the city that mothered 
the canning industry was not included. 
It’s a thought for future consideration 
at least. 

From the looks of thines, and no 
doubt it’s high time, the West Coast 
as a convention site is here to stay. 
Could be that a six-year pattern is in 
sight, alternating between two or more 
cities in the East, the Midwest, and 
the West Coast. Needless to say, the 
results of the poll will be most in- 
teresting. 


“Motts Figure Control Foods” will 
be the name of a complete line of low 
calorie foods to be introduced by the 
Duffy-Mott Company, Inc. of New 
York State. The line will include 58 
items, including many products, non- 
calorie fruits and fruit drinks. Proc- 
essing will be carried out in their 
plants at Williamson, Holley, and 
Hamlin, New York. 
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NICHOLSON AND 
SOUTHERLAND MOVE 
UP AT USDA 


In a move to fill the vacancies 
created when S. R. “Si” Smith left 
the Fruit and Vegetable Division, 
AMS, USDA, to become AMS _ Ad- 
ministrator, Paul A. Nicholson and 
Fitzhugh L. Southerland have been 
named top aides of Floyd Hedlund, 
who succeeded Mr. Smith as director 
of the division. 


Mr. Nicholson was named Deputy 
Director of the Division in charge of 
fruit and vegetable marketing agree- 
ments and orders, school lunch pur- 
chases, and surplus removal activities. 
Mr. Southerland becomes Acting Dep- 
uty Director with responsibility for 
the Division's inspection, standardiza- 
tion, regulatory, and marketing news 
branches. 
Both Mr. Nicholson and = Mr. 
Southerland have been with USDA for 
more than 25 years. Mr. Nicholson 
has been chief of the Fruit Branch 
since 1954. Mr. Southerland, particu- 
larly well known to fruit and vege- 
table canners, has been chief of the 
Processed Products Standardization 
and Inspection Branch since 1946. In 
that capacity he was responsible for 
writing new and improved grade 
standards in cooperation with the in- 
dustry. 
Fred Dunn has been promoted from 
assistant to Acting Branch Chief of 
the Processed Products Standardiza- 
tion and Inspection Branch, succeed- 
ing Mr. Southerland. 

Indiana Canners Association will 
hold its Annual Fall Convention at 
the French Lick-Sheraton Hotel, 
French Lick, Indiana, November 15, 
16 and 17. An outstanding program 
is being prepared. On Wednesday 
the program will be directed toward 
the problems of marketing and mer- 
chandising. Committee sessions will 
be held Thursday morning, with a 
luncheon at noon. The Annual Can- 
ners Business Meeting will be held 
on Thursday afternoon, followed by 
a cocktail party, banquet and floor 
show Thursday night. 


Utah Canners Association will hold 
its Annual Meeting at the Weber 
Club, Ogden, Utah, November 29. 
The Annual Spring Meeting of the 
Association will be held at the Hotel 
Utah, Salt Lake City, March 24, 1962. 


IN MEMORIAM 


Walter W. Singer, formerly presi- 
dent of Hansen Caning Machinery 
Company at Cedarburg, Wisconsin, 
and more recently sales representative 
of Food Machinery & Chemical Cor- 
poration, died September 25 in a 
Veterans Hospital, Wood, Wisconsin. 
Sixty-three years of age, Mr. Singer 
had been in ill health for approxi- 
mately 8 years. He retired from FMC 
in 1953. He had served as a director 
of the Canning Machinery & Supplies 
Association. 


Kenneth E. Liebert, 52, purchasing 
agent for Stokely-Van Camp, Inc. at 
Indianapolis, died on October 2, fol- 
lowing a heart attack. He had spent 
18 years in the Purchasing Depart- 
ment of Stokely. 


FROZEN PEA PACK 
NEARS RECORD 


1961 production of Frozen Green 
Peas, according to a report issued by 
the National Association of Frozen 
Food Packers, totaled 352.4 million 
pounds, second only to the all-time 
record of 359.7 million pounds packed 
in 1956, and 19.3 percent larger than 
the 1960 pack of 295.2 million pounds. 
Opportunely, the new pack comes at 
a time when the carryever was the 
shortest in a number of years—74 
million pounds as compared with 77.8 
million pounds last year. 

Contrary to trade reports, Western 
production of frozen peas was up 25 
percent over last year. Production in 
the East remained about the same, 
while the Midwes: showed an increase 
of more than 50 percent This region, 
however, traditionally accounts for less 
than 10 percent of the total pack. 

Distribution of the pack by con- 
tainer size did not change materially 
from the historic pattern except that 
a significant increase is noted in large 
container sizes and bulk, which, ac- 
cording to the Association, will to a 
large extent probably be repackaged 
in polyethylene bags. 


1961 FRUIT PACKS 

APRICOTS—Figures released — by 
National Canners Association, Divi- 
sion of Statistics, show the 1961 pack 
of Canned Apricots totaled 4,797,179 
cases basis 24/21,'s, which compares 
with a pack of 6,144,086 cases same 
basis last year. 

RP CHERRIES—tThe Association 
reports that the 1961 pack of Red 


Pitted Cherries basis 24/210's toialed 
2,357,053 cases, which compares with 
the pack of 1,603,360 cases 24/214's 
last year. Michigan accounted for by 
far the bulk of the pack. 

SWEET CHERRIES—NCA reports 
the 1961 pack of Canned Sweet Cher- 
ries totaled 1,110,150 cases basis 24 
21's, which compares with a pack of 
629,044 cases same basis last year. 

FROZEN CHERRIES—The 
tional Association of Frozen Food 
Packers reports the 1961 pack of Fro- 
zen RSP Cherries ammounted to 4 
staggering 182,286,467 pounds, accord- 
ing to a preliminary survey. This rep- 
resents nearly a 40 percent increase 
over the previous record pack of 130.6 
million pounds set in 1957. An in- 
crease was noted in all producing 
regions this year but the sharpest rise, 
I44 percent, over a year ago, occurred 
in the Northeast. Production of 123.6 
million pounds in the Midwest ac- 
counted for about two-thirds of the 
total. Even the customary small West- 
ern pack was 37 percent greater than 
last year. 

NORTHWEST FRUITS—tThe 
Northwest Canners & Freezers Associ- 
ation reports the following 1961 packs 
of fruits by canners in the States of 
Idaho, Oregon, and Washington, basis 
24/214's, with the 1960 pack pa- 
rentheses. Canned Apricots 19,213 
cases (178,294); Canned Dark Sweet 
Cherries 341,983 cases (118,338); Can- 
ned Light Cherries 262,534 cases (166, 
543); Canned Boysen, Logan, and 
Youngberries 57,997 cases (58,964): 
Canned Red Raspberries 28,090 cases 
(41,173). 


CALIFORNIA SARDINE 
LANDINGS 

California sardine landings this 
year thru September totaled only 
7,882 tons, a decrease of 5,406 tons, or 
41 percent as compared with the 196!) 
landings for the same period, and were 
only 21 percent of the January Sep: 
tember, 1958 catch of 37,297 tons. A 
comparison with 1959 is not porsible 
since the Southern California sardine 
fleet was tied up during September 
of that year in an ex-vessel pric: dis 
pute. Sardines have disappeared from 
the Monterey Bay area this yea and 
only 1400 tons have been truck -d © 
Monterey canners from Souther! Cali- 
fornia waters this season thru Sc tem 
ber 30. A year ago Monterey c: :1ners 
had received 2,915 tons to the same 
date, and 11,330 tons for the same 
period during 1958. 
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MARKET NEWS 


NEW YORK MARKET 


Substantial Volume of Day-To-Day Busi- 
ness—Easiness in Corn And _ Beans, 
Other Items Generally Firm—Good Con- 
sumer Buying 


By “New York Stater” 


New York, October 13, 1961 
THE SITUATION—With new pack 
canned foods prices shaking down to 
a trading basis, distributors are be- 
ginning to build inventories, and a 
substantial volume of day-to-day busi- 
ness is reported. ‘Tomatoes are mov- 
ing into a stronger position in the 
east, reflecting firm markets and _re- 
stricted offerings from other areas. 
Corn prices have been showing a little 
easiness, and some soft spots have also 
developed in canned green beans, 
while apple sauce quotations have 
been coming in for shading in some 
instances. 


THE OUTLOOK—Distributors are’ 


taking a closer look at the disappear- 
ance of canned foods from the shelves 
of retail outlets, with an apparent up- 
surge in consumer buying of canned 
foods to stock home survival shelter 
areas. While this tendency is building 
up larger “pantry inventories” and 
may lead to a temporary easing in new 
buying if and when the international 
crisis. passes, the long-term implica- 
tion is a favorable one, food men be- 
lieve. as canned foods held in the 
home are likely to make for increasing 
use in the daily menu. It is expected 
that if the threat of atomic warfare 
becomes more acute, a substantial rise 
in consumer foods stocking will de- 
velop. 


T MATOES—Tri-state canners, 
who had been shading quotations in 
som instances to move out stocks, are 
sho. 1g stronger price ideas. Stand- 
ard. which had been quoted down 
to cents, are now held at $1.00 
or! er, with 303s quoted at a range 
of '214-$1.25, and holding at 
$2.1. 02.15, after business reportedly 
had cen done at $2.0714. The mar- 
ket 10s has been strengthened by 
gov ment buying, with standards 
noy eld at $7.50 with the disappear- 
anc oof «$7.25 offerings which had 
bee: on the market. Standard toma- 
toes 1 the Midwest are doing much 
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better than in the East, having moved 
up to $1.40 basis on 303s, f.0.b. can- 
neries. 


BEANS—The market on standard 
short-cut green beans in the tristates 
has softened to $1.00 basis, with 114- 
inch standard cuts 303s quoted at 
$1.10, and extra’ standards at $1.25, 
with an occasional offering at $1.20. 
The canned product is meeting with a 
lagging demand, and coming in for 
sharper competition from frozen green 
beans, where price cuts have become 
general in recent weeks. 


PEAS—Some improvement in de- 
mand for standard peas has developed 
in the East, where canners are quot- 
ing 303s at $1.20 on both early Junes 
and sweets, with extra standards at 
$1.35. No change is reported in 
canned peas in the midwest. 


CORN—Shading on cream style 
golden in the midwest has tended to 
weaken the over-all market position. 
Eastern packers are quoting new pack 
standard 303s at $1.25 on both whole 
kernel and cream style, with extra 
standards at $1.35 and fancy at $1.50. 
Fancy crushed golden corn in the mid- 
west is offering at $1.45. Major 
strength in canned corn is centered in 
white corn and in No. 10s. 


LIMA BEANS—Fair buying re- 
ported in new pack lima beans, with 
fancy tiny all-green 303s in the tri- 
states listing at $2.50, with small at 


THE ALMANAC 


OF THE CANNING, FREEZING, PRESERVING INDUSTRIES 
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Now Ready 
Order Today for Prompt Delivery 
1-9 Copies $5.00 ea. 
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10-19 Copies $4.00 ea. 
20 and over Copies $3.00 ea. 
Back Copies $5.00 ea. 


Send all orders to: 


THE ALMANAC 
9 Court St., Westminster. Md. 


Extra 


$2.10 and medium at $1.85. 
standards are held at $1.40. 


SWEET POTATOES—Distributor 
demand for sweet potatoes is expand- 
ing as the trade stocks up for the holi- 
day season, and the market is in firm 
position under limited offerings. 
Fancy whole syrup pack is quoted at 
$1.25 per dozen on 8-ounce and $2.60 
on 214s, with fancy whole vacuum 
pack squat 3s list at $2.60. Fancy dry 
pack 10s are held at $8.00, f.0.b. can- 
neries. 


APPLE SAUCE—Distributors are 
stocking apple sauce only as needed, 
and the market is still showing some 
easiness. Fancy in the East is offered 
at $1.2214 on 303s and $7.50 on 10s. 
while midwestern canners hold 303s 
at $1.30 and 10s at $7.25. 


CRANBERRY SAUCE—New busi- 
ness in cranberry sauce is holding up 
well and canners are holding the mar- 
ket steady on fancy strained at $1.55 
for 300s and $10 for 10s, with fancy 
whole quoted at $1.75 and $10.25, 
respectively. 


CITRUS—No change is reported in 
single strength citrus juices this week. 
Replacement buying is holding up 
fairly well. Continued strength is re- 
ported in citrus salad quotations in 
Florida. 


SARDINES—With Maine sardine 
offerings short and prices strong, the 
trade is showing more interest in im- 
ported packs. Maine canners are of- 
fering only subject to confirmation 
and expect a complete sell-out of 
available supplies long before the 1962 
canning season starts. 


‘TUNA—Continued firmness is_re- 
ported in canned tuna, with packers 
getting a good volume of prompt ship- 
ment business in anticipation of a 
general further increase in prices, re- 
Hecting advances in minimum export 
prices on albacore and light tuna from 


Japan. 


SALMON—Trade demand for sal- 
mon has slowed somewhat, with buyers 
watching the progress of marketing 
of the new Alaska pack, and endeavor- 
ing to get some idea as to the effect 
of export buying on the domestic 
supply-price picture. 
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WEST COAST FRUITS—With the 
trade well covered on early-season pur- 
chases, new business in California and 
Northwestern fruits has been rather 
limited here during the week. A steady 
price basis is reported, however, with 
Coast canners expecting a good vol- 
ume of business on fruits for shipment 
during the opening 1962 quarter. 


CHICAGO MARKET 


Trading At A Brisk Pace At All Levels 
—Prices Strong And Advancing, Stimu- 
lating Further Interest—Shipping A 
Problem 


By “Midwest” 


Chicago October 12, 1961 

THE SITUATION—Trading con- 
tinues along at a very brisk pace in 
this market and it is a little difficult 
to determine the why of the heavy 
trading although it’s a pleasant ques- 
tion to contemplate. Current activity 
covers both the retail and institu- 
tional trade with distributors report- 
ing an excellent movement at all 
levels. Prices are strong under the cir- 
cumstances with an upward move- 
ment in the case of New York beans, 
tomatoes and tomato products, apple 
sauce and pineapple. These advanc- 
ing prices only serve to further stimu- 
‘ate an already active market and the 
primary problem for many canners is 
one of packing every can possible and 
getting shipments out on schedule 
which has become a real headache in 
more than one place. It’s a situation 
with a very rosy hue at the moment. 
The local tomato pack is dwindling 
down to a close with a number of 
canners already finished. California 
canners are pushing hard for every 
possible case but the final outcome 
looks quite discouraging at present. 
The trade here are trying to be opti- 


mistic about tomato deliveries from 
the Coast but all this appears to be 
wishful thinking as pro-rates are ex- 
pected to be severe if current reports 
from California be _ believed. 
Northwest canners have already an- 
nounced pro-rated deliveries on Blue 
Lakes and they are making everyone 
unhappy. Beet canners, both in New 
York and Wisconsin are still packing 
beets but it looks like shortages will 
be with us again and, no doubt, 
higher prices. The pumpkin pack is 
now in full swing locally with the 
trade showing considerable interest 
particularly in view of prices which 
are lower than last year. Canned 
fruits are generally unchanged. 


CORN—There is still considerable 
evidence of trading in the corn mar- 
ket but most of this seems to consist 
of marginal quality lots which situa- 
tion may clear itself shortly. Most 
canners are holding firm at today’s 
prices when they know they have the 
kind of quality generally demanded. 
Besides, they have the advantage of 
heavy early shipments bringing in 
some early cash and easing that prob- 
lem. As a result, prices are stable at 
$1.4714 to $1.50 for fancy 303s and 
$8.50 to $8.75 for tens with extra 
standard grade at $1.35 and $8.00 and 
standard at $1.20 and $7.25. 


PEAS—Excellent demand and obvi- 
ous shortages have maintained the up- 
ward pressure on prices and the trade 
are faced with the necessity of paying 
more money for peas right along. 
They already can no longer, find the 
standards they need and the pinch will 
be just as tight on better grades of 
tens long before another pack rolls 
around. Most sales are going on the 
basis of $1.60 for fancy threes in 303s 
with tens now up to $9.50. Extra 
standard fours are no less than $1.40 


All New 


Scott VIBRO-LUX 
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Put the VIBRO-LUX Rapunater on your production line— 
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water, most splits and skins, and 
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COMPANY 
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and $8.25 while standards, when they 
can be found which is not often, are 
held at $1.30 and $7.50 to $7.75. 

TOMATOES—Considerable initer- 
est is being shown by distributors 
these days in all kinds of tomatoes, 
The forward looking buyers have not 
hesitated to buy heavily on standard 
303s at $1.35 and it is now difficult to 
find anything below $1.40. Tens are 
held at a bottom of $7.75 while 2145 
are at $2.35 and one at $1.071/. 

Every indication points to severe 
shortages of California tomatoes and 
canners there have pushed prices to 
$1.45 for 303s, $2.15 for 214s and $7.15 
for tens all standard grade. Choice 
solid pack are up to $1.55, $2.40 and 
$8.10. This should be a strong market 
all the way. 


TOMATO PRODUCTS—Lots of 
activity on products as prices are mov- 
ing higher on everything except juice. 
The advertised 
vanced prices somewhat but the in- 
dependents are still willing to sell 
fancy juice at $1.20 for 2s and $2.35 
for 46 oz. Catsup prices are up 
with announcements of even higher 
prices. Fancy 14 oz. from local sources 
is now no less than $1.80 and will be 
up another 5 or 10 cents before the 
month is out. Tens are $11.00 at 
present but will also be up shortly to 
$11.50. California canners are now 
quoting higher prices on all products 
and many of them are restricting ship- 
ments until the pack is completed and 
they know just how final figures stack 
up against commitments. The com- 
parison will not be good. 

BEANS—New York canners finally 
decided the time had come to start 
prices upward to more _ profitable 


levels and the trade now find fancy 


and extra standard grades are going 
to cost 5¢ more on 303s and 21¢ ad- 
ditional in the case of eight ounce. 
Wax beans are unchanged at levels 
that are higher than green. The trade 
have been worried about Blue Lakes 
ever since the pack was complcted 
and this week they discovered hy. 
Fancy cuts, both three and fours, 
along with some sieve sizes of whole, 
are being pro-rated anywhere {om 
40 to 65 per cent. Of course, the eal 
squeeze will come next Spring. 
CRANBERRY SAUCE—Early » 1ip- 
ment deals on sauce were termin ted 
a few weeks ago but results of — ies 
at that time are now becoming ¢ vi 
ous as heavy shipments reach ‘his 
market. A buyer must take advan age 
of early shipping allowances as th s is 
one item everyone retails at cost |ur 
ing the holidays. At present, pices 
are usually held at $1.65 for one 
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brands have _ ad- 
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; und and $10.25 for tens but trad- 
i) ¢ at any level will be at a minimum 
util after Thanksgiving. 


KRAUT—This item is selling very 
w lL and the promotional activity of 
al kinds of distributors indicates why. 
le trade feel they can, at today’s 
lower prices, promote kraut at the 
retail prices which will really produce 
voiume sales and they are doing just 
that. The recent weakness on kraut 
in New York has not effected this 
market with excellent sales reported 
at $1.10 for fancy 303s, $1.50 for 214s 
and $5.15 for tens. 


WEST COAST FRUITS—While 


the trade’s attention has been focused 


on vegetables for the most part, they 
have not forgotten about fruits, and 
shipments into Chicago from the 
Coast indicate that fact very well. 
Orders for Cling peaches are more 
numerous now that much of the early 
bargain lots have gone into consump- 
tion and prices continue firm at $2.40 
basis choice 214s. Cocktail also con- 
tinues to move well and it should 
when current prices are considered. 
The trade have taken hold of new 
pack prune plums very well after 
their absence from the shelf for some 
time. New pack pears are moving at 
a routine pace and the same is true 
of sweet cherries and apricots. 


CALIFORNIA MARKET 


Tomato Tonnoge Thru October 1 Down 
13°7—Peeled Tomatoes Hardest Hit— 
Ocean Freight Raises Pineapple and 
Juice—Clings and Cocktail Ship Well— 
Free Peach Pack Up—Pears And Apri- 
cots 


By “Golden Stater” 


San Francisco, October 12, 1961 
TOMATOES AND PRODUCTS— 
October 1 receipts at the canneries 
show 13% less than last year as 1,214.- 
729 tons were received against last 
yea 's 1, 396,433 tons to the same date. 
All canners complain of poor stock 
for peeling and most canners expect 
to | ro-rate peeled, particularly choice 
graces or better. FLASH—Receipts 
thr» October 1 just 1eceived which 
approximately 114 million tons 
Vs. million or still 13 to 15 per- 
cen >ehind last year. 

\ ther from here on out will de- 
tern ce whether California will stay 
at vanced lists or advance again. 
No cakness with peeled stock down 
anc roducts in great demand. 

€ JFORNIA FRUITS — Clings 
anc uit cocktail have been moving 
wel. ( current prices. Pears not mov- 
ing +> fast as the trade waits for pack 
outc ne at current higher costs. Ap- 
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ricots have strengthened a little from 
original low trading market. Only real 
strength is in the No. 10, Grade B, 
Choice 1961 pack of halves unpeeled. 
No. 214 standard whole unpeeled are 
short with minimum of $2.00 a dozen 
if they can be found. 

FREFESTONE PEACHES—Big pack 
in California but movement has been 
good at attractive low pricing. 


CALIFORNIA FRUIT PACKS 

CLING PEACHES—The 1961 Cali- 
fornia pack of canned cling peaches, 
converted to cases of 24 No. 21% cans, 
was equivalent to 22,816,777 cases, ac- 
cording to a report issued this week 
by the Cling Peach Advisory Board. 
This year’s pack compares with a pack 
last year, on a 24/214 basis, of 21.- 
587,194 cases. 

OTHER FRUITS—The 1961 pack 
of canned fruit cocktail, on a con- 
verted 24/214 basis, was 13,592,086 
cases; fruits for salad 735,111 cases: 
mixed fruits 395,796 cases; and spiced 
peaches 484,749 cases, according to 
the Advisory Board. 

Comparable packs in 1960 were: 
fruit cocktail 12,847,575 cases; fruits 
for salad 770,958 cases; mixed fruits 
361,208 cases; and spiced peaches 678,- 
591 cases. 

FREE PEACHES—The 1961 Cali- 
fornia pack of canned Freestone 
Peaches, converted to cases of 24 No. 
21% cans, was equivalent to 5,027,542 
cases, according to a report issued by 
the Canners League of California. 
This year’s pack compares with a pack 
last year, on a 24/214 basis, of 4,875.- 
779 cases. 


GOVERNMENT FOODS 

MSSA—The_ Military Subsistence 
Supply Agency has announced the fol- 
lowing purchases of canned foods for 
the use of the Army, Navy, Air Force, 
and Marine Corps: 355,350 cases of 
Canned Fruit Cocktail in 6/10’s and 
24/214's at prices ranging from $5.10 
to $5.45 per case for 10's, and $5.58 
to $6.12 per case for 214's; all pur- 
chases were made in the State of Cali- 
fornia. 129,800 Canned Pears at prices 
ranging from $5.37 to $5.82 per case 
for 6/10’s and $5.92 to $6.50 per case 
for 24/214's; all purchases were made 
in the State of California except one 
purchase in the State of Oregon. 30,- 
520 cases of Canned Sweet Potatoes in 
24/214’s at prices ranging from $4.29 
to $4.58 per case f.o.b. factory, and 
$4.37 to $5.41 per case delivered; pur- 
chases were made in the States of 
California, Louisiana, and North 
Carolina. 360,450 cases of Canned 
Tomatoes in 24/303’s and 6/10’s at 


prices ranging from $2.59 to $3.02 per 
case of 24/303’s, and from $3.39 to 
$3.93 per case of 6/10’s; purchases 
were made in the States of California, 
Delaware, Illinois, Ind., and Maryland. 
44,100 cases of Canned Blueberries in 
cases of 6/10’s at prices ranging from 
$7.10 to $7.84 per case; all purchases 
were made in the State of Maine. 


SCHOOL LUNCH—USDA has an- 
nounced the purchase of 802,360 cases 
of Canned Apple Sauce, and 412,200 
cases of Canned Sliced Apples in No. 
10 cans for use in the School Lunch 
Program, at prices ranging from $3.11 
to $4.03 per case for Canned Apple 
Sauce, and $3.49 to $4.70 per case for 
Canned Apple Slices; purchases were 
made in the States of California, 
Idaho, Michigan, New Jersey, New 
York, Pennsylvania, Virginia, Wash- 
ington, West Virginia, and Wisconsin. 


Cornell University recently dedi- 
cated new laboratory facilities at Fre- 
donia, New York, in the heart of the 
Erie-Chatauqua grape growing coun- 
ties. It will be known as the Vineyard 
Laboratory. Purpose, quite naturally. 
will be to study and help the grape 
industry. 


Shuttleworth 


UNIVERSAL UNSCRAMBLER 


NOW ... 


One Unscrambler 
to handle call your 
full cans from 202 
to 404 inclusive, in- 
cluding flats and 
squats. 


Adjustable from 
one size to another 
in minutes. 


Extremely gentle 
as well as portable. 


Designed 
by Canners... 
for Canners 


FOR COMPLETE INFORMATION 
WRITE OR PHONE 190 


SHUTTLEWORTH, INC., 
Warren, Indiana 
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ASPARAGUS 


Calif.. Fey., All Gr., No. 300 
Mammoth 
tO 

Gr. Tip & Wh. Colossal rer 
Med.-Small 
lri-St. Fey-- All Gr.. No. 300 


3.95 
3.95 
3.85 
Mid-W., Fey.. All Gr., Cuts & he 
No. 1 Pic 
No. 10 15.00 


Stringless, Green 


Fr. Style, 0z...1.05-1.07% 
No. 30: 


No. .8.80-9.00 
Fey., Cut. Gr., No. 303. -1.35-1.40 
St. Cut Gr., 
1.25-1.35 
7.00-7.80 
Std., Cut, No. 303 ....1.10-1.17% 
\wax, Fey., Wh., 3 sv. 
3 sv. 303 .. 
-8.70-9.00 
Cut, No. 303. 35-1.45 
No. 10 8.20-8.50 
Std. Cut, No. 303 ......1.25-1.35 
em 7.00-7.25 
Gr., Wh., Fey., No. 303. .1.75-2.75 
11.50-12.00 
Fcy., Cut, No. 303 ....1. mit 1.45 
No. 10 -7.75-9.00 
Ex. Std., No. 303 1.25-1.40 
No. 10 7.50-8.75 
Std., Cut, No. 303 ....3-10-1.22% 
6.50-7.00 
Wax, Fey., Cut, 3 sv., 
1.50 
8.75-9.50 
Ex. Std., No. 303 ..... -1.25-1.45 
No. 10 7.50-9.06 
6.75-7.25 
South 
Fey., Wh. Gr., Wo. 303 .....1.85 
Fey., Cut, Gr., No. 303 ...... 1.35 
Std. No. 1.25-1.35 
std. 1.05-1.20 
Lakes 
Fey., Vert. 3 sv., No. 303.2.55-2.60 
4 sv., No. «anne 2.45-2.50 
Fey., Cut, 2 sv., 
4 Mo. 303 . 1.80-1.85 
9.65-10.00 
Ex. St., 5 No. 303 ..1.50-1.55 
8,508.65 
Me. BOB .- 1.40-1.45 


BEANS, LIMA 


East 
lrey., Tiny Gr., No. 303. .2.50-2.60 
No. ++.  .13.75-14.00 


=nall, No 302 
12.00-12.50 

Medium, No. 303 1.85 
No. 10 -10.50-11.50 

Ex. Sta., G. &W., ‘No. 303 
No. 10 9.50 

Mid-West 

Fey., Tiny Gr., No. 303. .2.35-2.50 
13.75-14.00 
Small, No. 303 ....... 2.00-2.10 
12.00-12.2°, 
No. 303. ee 1.90 

Ex. sitd., Gr. & W., No. 303. .1. 45 

BEETS 

Kast, Fey., 

Fey , Sliced, No. 303° 1. 12%- 1. 42% 

5.15-7.00 

Midwest. Fey., Sl., & 82% 
5.15-5.50 

c 


East, Fey., Diced, 
+1.20-1.20 
6 


CANNED FOOD PRICES— 


Fey., Sliced, No. 303. .1. ey 45 
N 


Mid-West, Fancy, Diced, 


'6.50-7.50 Tri-State, Fey., No. 302. .1.40-1.45 
. 2% 


10 
East Ozark, Fey., No. 303 ...4. 
W.K. & C.S. Golaen No. 2%. 
Fey., “No. 303 . 
No. 2% 


No. 203 
No. 10 . 
Ex. Std., No. 303 1.65 


SWEET POTATOES 
East, syrup pack 


W.K., Cc. 8., Gold., Fey., 
Ex. Std., No. 
No. 2. 


2.10-2.15 


10 
Ex. “ata. No. 303 
0. 


No. 10 
Mid-West. Fey., No. 


No. 10 
Ex. Std., No. 1 


Fey., 1 sv., 8 oz. . ae 
1 sv., No. 303 ........2.50-2.60 © 


Pod Run, No. 303 1.50 No. 10 

ks, Std., 
2 8v., No. 303 1.45-1.50 

i 


TOMATO CATSUP 


10 8.25 
Pod Run, No. 303 ....1.35- 1.40 
0... 


TOMATO PASTE 


No. 10 (per doz.) 

ag Pod Run, No. 303 . 
No. 10 

No. 10 (per doz.) 26% 


roOMATO PUREKE 
, Fey., 1.06, No. 303 ..1.80 
8.8 


Midwest Alaskas 


APPLE SAUCE 
» No. 303 
7. 75- 8. 00 


APPLES (East) 


ts 
Fey., 3 sv., No. 203 . Halves, Fey., No. 2% 
No. 


Ungraded, No. 303 ...2. 
0 


S.P. No. 10 
Fey., Wh. Peeled, 
3.60 


BLUEBERRIES 


10 
wan “Ung. No. 303 . No. 300 ....... 


Fey., No. 2% ...... 4. R. Water, No. 303 


Midwest, Fey., No. 303 ...... 


COCKTAIL 
Fey., No. 303 ..... 1.9242-1.97% 
+ 2.92% -3.00 
11.25-11.55 
Choice, No. 303 1.90 
GRAPEFRUIT "SECTIONS 
Fla. Fey., No. 303 ...... 1.65-1.70 
eey., Cilrtus Salad, 
2.57% 
PEACHES 
Calif., Cling Fey., No. 303 . 
10 
Choice, No. 303 1.62% 
cep heb 2.40 
NO. BOB 1.55 
8.25 
Freestn. Fey., No. 2.85 
vo. 10 
Choice, No. 2% 2.60 
9.80 
VvEARS 
Fey., No. 303 ...... »2.40-2.50 
NO. BH 3.67 44-3.82% 
13.10-13.60 
Choice, No. 303 2.15 
12.60 
Std., No. 303 1.95 
BNO. BD 11.60 


vINKAPPLE—Per case 
(Toll & Wige. extra) 
Hawaiian, Fey., Sl., 24/2....7.05 


8.20 
Crushed, 24/2 5.70 
7.15 
6.10 
Choice, 24/2 5.70 
7.10 
Pa Half Slices, 24/2 ...... 5.20 
24/2% 80 
PLUMS, PURPLE 
N.W., Fey., No. 303 ....1.80-1.85 
9.50-9.75 
Choice, No. 303 1.75 
BO, BH 2.35-2.45 
JUICES 
APPLE 


Midwest, 1 qt. gl. ......2.20-2.25 
OB. 2 3 


CIPRUS BLENDED 


3.30 
GRAVEFRUIT 
ORANGE 
4B OB, 
PINEAPPLE—Per Case 
Hawaiian, Fey., 24/2 .....--- 2.80 
TOMATO™ 
East, Fey... No. 2 . .1.20-1.25 
Mid-West, Fey., No. 2 
2.35-2.50 
Calif., Fey., No. 2 ......-+1.22% 
NO. 10 4.90 
FISH 


SALMON—Per Case 48 Cans 
Alaska, Red, No. 1T . .35.00-37.00 


24.00-25.00 
Med., Red, No. 1T ... .31.00- -32.00 
P.S. Sockeye, 12'S 25.00 
Tall, NO. 1 28.00 
-16.50 
aan. Tall, No. 1 25.00 
14.0 -15.00 


SARDINES—Per Case 


Calif., Ovals, 24/1’s ...4. 5-4.50 
Ovals, 7.65 
No. 1 T., Nat. 

Maine, \% Oil -12.00 
\¥% Oil Key Carton ....--. 13.00 

5 oz. per doz 

Jumbo 1.37% 

Medium 


TUNA—Per Case 
Fey., White Meat, %’s 13.00-13.50 
Fey., Light Meat, %s ...-.-1 


.6.25-6.56 
Sliced, No. 303 
25-7.50 
15-1.20 
80-1.85 
50-5.65 
1.17% 
-1.67% 
OMA TOES i 
Ex. Std., No. 303 .......1.35-1.40 Std., No. 1 +++ +1.00-1.05 
Btd., Mo. BOB. No. 2 
Co. Gent., W.K. & C.S. 
Fey., No. 303 ..........1.55-1.60 ose 
1.40 
ae 
Boks 2 sv., No. 10 ....-..+.++-A1.7h Calif. Fcy., S.P., No. 303 ...1.85 
3 sv., No. 303 ..- 
2.15 
7.35 
1.40 
E 7.25 
1.25 
7.00 
Callt., Dey., 2408. 
nee Mid-West, Fey., 14 oz. ........1.80 
Std., 3 sv. No. 303. -....1.35-1.40 _No. 10 .. 
4 sv., No. 303 No. 10 
Pod Run, No. 303 ...1.20-1.25 Calif., Fey., 96/6 0z. .......8.25 
14.50 
-16.5¢ 
14.00 
pee Std., No. 303 .........1.20-1.25 
Mid-West, Fey., 1.045, 
Fey., i sv., 8 02- ......1.70-1.75 No. 00-1,05 
pas 1 sv., No. 10 ........14.00-14.25 Bast, Fey., 1.045 No. 1......1.10 
2 sv., No. 302 .......2.00-2.05 NO. 10 . 
ae 2 sv., No. 10 ......12.00-12.25 
= 3 sv., No. 303 .....1.60-1.62% FRUITS 
No 10 
Ex. Std., 3 sv., 8 OZ. ...+....95 
3 sv., No. 303. ........1.45-1.56 

3 sv., No. 10 ........8.75-9.00 
4 sv., No. 303 .......-.....1.40 No. 10... 
4 sv., No. 10 Calif. (gravensteins) 
3 av., Mo. BOB No. 1€ 
3 sv., No. 10 .......-8.00-8.25 
Std., No, 2% 20 
Ex. Std., 3 sv., 303 1.45-1.47% 
4 sv., No. 303 
2.50-13.50 
ea East, Fey., No. 2% ........1.60 R.A., Fey., No. 2% ........5.75 
SAUERKRAUT Choice, No. 2% 


Sseias sessssese 


tates, per insertion—straight reading, no display—one to three 
insertions, per line $1.00, four or more consecutive insertions without 
change, per line 80c, minimum charge per ad $2.00. Forms close 
Wednesday noon. 

Address all numbered Ads: Adv. The Canning Trade, 
2504 St. Paul Street, Baltimore 18, Maryland. 


FOR SALE—MACHINERY 


WHEN IN NEED of food processing machinery of any kind wire 
or call: Ashley Mixon, Canning Machinery Exchange, Plainview 
(West) Texas. 


We manufacture complete lines of food processing machinery for 
canned, frozen and fresh packed products, Wire us regarding vour 
requirements. A. K. Robins & Co., Inc., Baltimore 2, Md. 


“MONITOR” Canning Machinery for peas, beans. tomatoes. 
cherries, ete. Huntley Manufacturing Co., Brocton, N. Y. 


ARE YOU IN NEED of high speed can fixtures such as Twisters. 
Brushoffs, Elbows, Inlet Chutes, ete. or component parts of can 
handling systems such as full and empty Can Elevators, Gravi*v 
Sections, Cable Runways, etc. Send for free descriptive catalog. 
King Bros., Route 3 Box 273. Fond du Lac, Wis. Phone: Walnut 
2.0952. 


FIRST CLASS EQUIPMENT from your first source. Automatic 
Gluers and Sealers by ABC, Ferguson, St. Knapp; FMC Hand Pack 
Filler in Stainless; M. & S. 10-pocket S/S Fillers: Pfaudler S/S. 
Piston Filler SRF14; Stainless Vac. Pans & Reactors; Stokes & 
Smith Auger Fillers; Resina Single Head Aut. Capper; N. J. Pony 
Labelrite Labelers; Pneumatic Sc. Rotograv 16-spout stainless steel 
Automatic Fillers: 2 Barry Wehmiller Vortex Walking Beam 
Pasteurizers or Coolers. Send for complete stock list. First Ma- 
chinery Corp., 209-289 Tenth St., Brooklyn 15, N. Y. STerling 
§-4672; Cable: Effemcy. 


"OR SALE—Sprague Horiz. Retort 42” x 96”; Three Rectangu- 
lar Sterilizers 24” x 24” x 60” & 36” x 60” x 10’; Hubbard all stain- 
less Jack. 100 gallon shallow Kettles; Cyclotherm 18 H.P. Steam 
Generator, #2 Oil; Nutch stainless steel Filter 48” dia.; Eppen- 
bach QV-6-2 Colloid Mill S. S.; Charlotte M20ND stainless steel 
Co!loid Mill 600 gph.; S.S. Homogenizer 200 gph.; Roball Sifters 
20” x 48” to 60” x 84”; Day Blenders stainless steel 20004; 
We-hing & Cooling Conveyors with 7” wide S.S. Mesh Belt 15’ 
an! 40’; 20 stainless steel Tanks 100-200-300 gals.; 24 Portabl- 
Agvators, Lightnin’, 4%, %, %, % H.P. AC 1725 rpm. with S.S. 
Shits & Props. The Machinery & Equipment Co., Used Div., 
He ing Equipment Corp., 91-93 New Jersey R. R. Ave., Newark 5, 
N. '. MArket 2-3103. 


| )R SALE—Used and Rebuilt Cypress, Redwood and Fir Tanks 
up » 10,000 gallons capacity. Each sale guaranteed. Buy from = 
tar builder and know what you are getting. We also build new 
Te .s, all shapes, all sizes, for all purposes. Arrow Tank Co., 
16 wnett St., Buffalo 15, N. Y. 


! R SALE--Unused Stainless Tanks in stock: 11,500, 7806, 
di -4500, 3000 gal.; Niagara 510 sq. ft. T316SS vertical Leaf 
Fi: : Pfaudler 11,500 gal. horiz. glass-lined Tanks; (3) 3006 
ga tainless sanitary demountable horiz. Tanks; (72) Pfaudler 
25 al. blue glass-lined jkt. Kettles; Fitz. #F & K-8 stainless 
Co: ,inutor; (3) Davenport #1A, 2A Dewatering Presses; all 
siz stainless Tanks; (1) York Freon 12 Compressor, 40 HP; 
Fii atrick Model F Stainless Comminuting Machine. Send us 
yo. inquiries. Perry Equipment Corp., 1402 N. 6th St., Phila- 
de! ia 22, Pa, 
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-CLASSIFIED ADVERTISING— 


HELP WANTED 


WANTED—Tomato Cannery Superintendent. Must be experi- 
enced in modernization of an existing, idle cannery. Location 
Eastern Shore of Maryland. Year-round job. Must be willing to 
work with tools when necessary. Modern 3 bedroom house on 
premises supplied. Adv. 61202, Canning Trade. 


WANTED—Pickle Man for plant in Los Angeles, California. 
Must be experienced in all-around management of Operations, 
Salting, Pasteurization and Packaging. Adv. 61210, Canning Trade. 


WANTED—Warehouseman, experienced, knowledge of labeling 
machines helpful. Year-round employment. Call for appointinent. 
FRontier 8-8137, Odessa, Del. 


MISCELLANEOUS 


COMPLETE BEDDING OUTFITS—For Rent or Sale to house 
extra laborers. Interstate Bedding Co., 1621 W. Carroll Ave.. 
Chicago 12. Til. Tel CHesapeake 3-4660. 


BUYERS of closeouts, discontinued items. Must pass Federai 
Food and Drug Laws; no quantities too large. Ahlbrand Sales Co.. 
Oth & Patterson Ave., Newport, Ky. Phone HE 1-8401. 


FUR SALE—Trailer loads and mixed loads of ripe tomatoes, 
cabbage, potatoes, onions, beets, carrots, apples, squash, pumpkins. 
etc. Phone or contact: Richard Cook, Medina, N. Y. 62 or LD 964. 


WANTED—Offerings on job lots, close outs, damaged stock. 
Ken Evans, 2620 W. Warren, Detroit, Mich. TY. 8-3738. 


FOR SALE—10 unit, motel type, wood construction, Transit 
House; can be moved in sections. Also L. P. Gas Stoves, Re- 
frigerators, Steel Cots, Mattresses, Matress Covers, Blankets, Shower 
Cabinets, Wash Basins, Electric Water Heaters, etc. Used one 
season. John Sexton & Co., P. O. Box 1531, Indianapolis, Ind. 


Whatever your needs state them in 
the CLASSIFIED ADVERTISING 
pages of THE CANNING TRADE 


Quick Results + Small Cost 


—- 
1 
5 
5 
25 
0 
10 
ry 
e 
55 
90 
= 
7 


Eighth Edition 


A 
COMPLETE 
COURSE in 

CANNING 


The Industry’s Cook and 
Instruction Book 


for Managers, Superintendents 
Brokers & Buyers 
and all those who want 
to KNOW Canned Foods 


This is the EIGHTH Revi- 
sion, over 400 pages, covering 
all the newest and latest prod- 
ucts, Fruits, Vegetables, Meats, 
Milk, Soups, Preserves, Pickles, 
Condiments, Juices, Butters, 
Dry Packs (soaked) , Dog Foods 
and Specialties in minute de- 
tail, with full instructions from 
the field through to the ware- 
house. 


Special emphasis has been giv- 
en to formulae and procedure. 
This information is widely used 
for new products and for proc- 
essors to check ingredients, cook- 
ing times, temperatures and the 
like. 


IMMEDIATE DELIVERY 
Price $15 postpaid 
Size 6x9--400 Pages 


Published & Copyrighted By 
THE CANNING TRADE 
Since 1878—The Canned Foods Authority 


2504 St. Paul Street 
Baltimore 18, Md. 


OCTOBER 19-21, can- 
NERS ASSOCIATION, 30th Annual Conven- 
tion, Diplomat Hotel, Hollywood-by-the- 
Sea, Fla. 

OCTOBER 23-29, 1961—NaTIONAL HONEY 
WEEK. 

NOVEMBER 3-4, 1961—FLORIDA VEGE- 
TABLE CANNERS ASSOCIATION, 3rd Annual 
Convention, Deauville Hotel, Miami Beach, 
Fla, 

NOVEMBER 6-13, 
WEEK. 

NOVEMBER _ 5-8, — 1961 — NATIONAL 
FROZEN FOOD ASSOCIATION, Annual Conven- 
tion & Exposition, Americana Hotel, Bal 
Harbour, Miami Beach, Fla. 


NOVEMBER 7-10, 1961—PACKAGING MA- 
CHINERY MANUFACTURERS INSTITUTE, An- 
nual Conference, Workshop and PMMI 
Packaging Show, Cobo Hall, Detroit. Mich 

NOVEMBER 13-14, 1961 — Wisconsin 
Canners_ Assoeiation, Annual Meeting, 
Schroeder Hotel, Milwaukee, Wis. 

NOVEMBER 13-15, 1961—cEorGIA CAN- 
NERS ASSOCIATION, Annual Convention, King 
& Prince Hotel, St. Simons Island, Ga. 


NOVEMBER 13-15, 1961 — Grocery 
MANUFACTURERS OF AMERICA, 53rd Annual 
Meeting, Waldorf-Astoria, New York, N. Y. 


NOVEMBER 13-16, 1961—AMERICAN 
BOTTLERS OF CARBONATED BEVERAGES, 43rd 
Annual Convention and ¥xposition, Brooks 


Exhibit Hall, San Francisco, Calif. 

NOVEMBER 15-17, 1961—Inp1ana Can- 
AssocrAtion, Annual Convention, 
French Lick-Sheraton Hotel, French Lick, 
Ind. 

NOVEMBER 20-21, 1961 — mIcHIGAN 
CANNERS & FREEZERS ASSOCIATION, Fall 
Meeting, Pantlind Hotel, Grand Rapids. 
Mich. 

NOVEMBER 20-21, 1961--pENNsyYL- 
VANIA CANNERS ASSOCIATION, 47th Annual 
Convention, Yorktowne Hotel, York, Pa. 

NOVEMBER 27-28, 1961—oHIO CAN- 
NERS & FOOD PROCESSORS ASSOCIATION, An- 


nual Convention, Commodore Perry Hotel, 
Toledo, Ohio. 

NOVEMBER 29, 1961—UtTan CANNERS 
Association, Annual Meeting, Weber 
Club, Ogden, Utah. 

DECEMBER 4-5, 1961—tRI-STATE PACK- 
ERS ASSOCIATION, Annual Meeting, Ben- 
jamin Franklin Hotel, Philadelphia, Pa. 

DECEMBER 4-7, 1961-—NEW YORK STATE 
CANNERS & FREEZERS ASSOCIATION, Annual 
Convention, Concord Hotel, Kiamesha Lake, 
N. Y. 


1961—MusHroom 


Conventions and Schools 


DECEMBER 9-13, 1961—NATIONAL FOO) 
BROKERS ASSOCIATION, 58th Annual Con. 
vention, and National Sales Conference, 
Chicago, Ill. 

JANUARY 8-9, 1962—NorTHWEST CAN- 
NERS & FREEZERS ASSOCIATION, Olympic 
Hotel, Seattle, Wash. 


JANUARY 11-12, 1902—cANNERS LEACUE 
OF CALIFORNIA, 39th Annual Fruit & Vege- 
table Sample Cutting, Fairmont Hotel, San 
Francisco, Calif. 

JANUARY 19-20, 1962—NaATIONAL PRE. 
SERVERS ASSOCIATION, Annual Meeting, 
Galt Ocean Mile Hotel, Ft. Lauderdale, 
Fla. 

JANUARY 21-24, 1962—nca-cm&sa, An- 
nual Convention. Americana Hotel, Bal 
Harbour, Miami Beach, Fla. 

JANUARY 23-27, 1962—New Jersry 
Farmers WEEK, Trenton, N., J. 

JANUARY 24-27, 1962—associATION OF 
INSTITUTIONAL DISTRIBUTORS, Annual Meet- 
ing. Reval Orleans Hotel, New Orleans, La 

JANUARY 29-FEBRUARY 2, 1962— 
DousLte SeAmMeR SHort Course, Oregon 
State University, Corvallis, Ore. 


FEBRUARY 5-6, 1962—cALIForNIA 
FREEZERS ASSOCIATION, Annual Convention. 
Jack Tar Hotel, San Francisco, Calif. 

FEBRUARY 11-13, 1962—cANADIAN 
FOOD PROCESSORS ASSOCIATION, Annual 
Convention, Bayshore Inn, Vancouver, B. C., 
Canada. 

FEBRUARY 12-14, 1962—oHI0 CANNERS 
& FOOD PROCESSORS ASSOCIATION, Growers. 
Fieldmen and Processors Annual Confer- 
ence, Deschler Hilton Hotel, Columbus, 
Ohio. 


FEBRUARY 12-16, 1962—-Foop Proc- 
Essors Suorr Coursk, 2Np Session, Ore- 
gon State University, Corvallis, Ore. 

MARCH 4-7, 1962—NATIONAL ASSOCIA- 
TION OF FROZEN FOOD PACKERS, 21st An- 
nual Convention, Palmer House, Chicago. 
Til. 

MARCH 5.9, 1962—Foop PACKAGING 
Snort Courss, Oregon State University, 
Corvallis, Ore. 

MARCH 18-20, 1962—cANNERS LEAGUE 
OF cCALIFoRNIA, 58th Annual Meeting, 
Santa Barbara-Biltmore Hotel, Santa Bar- 
bara, Calif. 

MARCH 24, 1962—Utan CANNeERS As- 
SOCIATION, Spring Meeting, Hotel Uta», 
Salt Lake City, Utah. 

JUNE 10-14, 1962—InstituTE oF Foop 
TecuNoLocists, 22nd Annual Meeti: 
Miami Beach, Fla. 


CANNING TRADE 
2504 St. Paul St. 
Baltimore 18, Md. 


SECOND CLASS POSTAC — 
Paid at Baltimore, Md. 


NEWSPAPE!! 
TIME VALUE 
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